INSIGHT

OFFICERS
TOOLBOX

March 2021

Joanne Jacob, Editor

TEAM GWRRA
Jere & Sherry Goodman

Director of GWRRA
Alessandro & Mariarosa
Boveri

Director Overseas
Kevin Bramhoff

Director's Assistant
Dan & Mary Costello

Director of Membership
Enhancement
James & Freida Clayson

Director of Motorist
Awareness
Susan & George Huttman

Director of Rider Education
John & Shawn Irons

Director’s Assistant
Bob & Nancy Shrader

Director’s Assistant
Lorrie Thomas

University Director

Wing Ding 42, here we come…
It is hard to believe that we were unable to hold Wing Ding
last year due to COVID-19. However, 2020 is in the past,
and Wing Ding 42 in Springfield, MO is a go! Sherry and I
hope that you are as excited about this year’s event as we
are and are looking forward to our largest family reunion.
One of the most exciting aspects of traveling to a Wing Ding
is having many from your Chapter travel together. It even
gets better if you can meet up with another Chapter on the way. So, if you are
a Chapter Director, what a great time to organize a Chapter trip and make
memories that will last a lifetime. We heard from one Florida Chapter that has
ten Members planning to go and it’s only March! If you as a Chapter Director
are unable to attend this year, perhaps your Assistant or Membership Enhancement Coordinator can help with planning a Chapter Ride to Springfield.
The excitement is building and from the feedback we are hearing, the Membership is ready to get out and party at Wing Ding 42. For Sherry and me, just
having Wing Ding in our home state adds to the excitement. In addition to all
that Springfield has to offer, Branson, MO is within a 45-minute ride. Some of
the best motorcycling roads can be found in Northwest Arkansas, just another
40-minute ride to Harrison, AR.
Beginning on page 58 of our March edition of Wing World Magazine, you will
find “The foodie guide to Springfield.” As GWRRA members, we love our restaurants and our ice cream. Springfield offers some unique dining places to
enhance our Wing Ding experience. Be sure to read about all of these terrific
locations, and one in particular that we would like to mention is Lambert’s
Café, “home of the throwed rolls.”
Now is the time to send in your Wing Ding registration, especially for the two
dinners which are always premier events. Make your hotel reservations early
so you get your hotel choice. Join us as we return to Springfield after a 19year absence and be part of GWRRA’s largest family reunion. Sherry and I are
looking forward to seeing everyone and in advance, welcome to the “Show Me
State” where we promise to show you a good time!
Stay safe; be well. And, as always, remember that fun shall be the last word—
so HAVE FUN!

Tom & Renee Wasluck

Director’s Assistant

Jere & Sherry Goodman
Directors of GWRRA

540-623-0447
director@gwrra.org
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Susan & George Huttman
Director of Rider Education
While earnest efforts are being made by the GWRRA programs to administer to the needs of the Members, it is important their policy standards are not disregarded or
dismantled just because our GWRRA educational recovery will not be quick or easy.
Even during the most difficult times the GWRRA Rider Education Team continues to be
thoughtful in our actions. We exercise open communication among ourselves and with other
program leadership, respecting different viewpoints and appreciating opportunities to learn
from one another.
One goal is to uphold our commitment to preserve the GWRRA Officers’ Handbook with the
REP Team exercising moderation when making decisions in difficult situations. When concerns raised cannot easily be resolved, as the RE Program Director, I must remain responsible
and accountable for the greater good of the Membership and the Association.
What is most important is the need to support one another. If you do not understand something you have read or heard or have a different point of view, please share it. Let’s talk
through it. When we listen to each other, we can make real progress, we can better serve the
Members and we can be genuine examples of good leadership.
Any questions related to instructor or trainer eligibility or certifications should be directed to the
GWRRA Rider Education Director or the GWRRA University Director. There should be no deviation from existing program policies without the expressed approval of the appropriate Program Director.

Susan & George Huttman
828-368-2249
director-re@gwrra.org
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Gary Ballou
Assistant Director of Motorist Awareness
What should already be on Chapter and District calendars Saturday
May 8, 2021? The third annual GWRRA Motorist-Motorcycle
Awareness Day!
Because it is still impossible to know what COVID-19 restrictions may still be in place in May 2021,
please forgive me if this article may seem more generic than usual.
The Motorist Awareness website is still the best place to get materials, whether they be treat tags to attach to small candies, coloring books, brochures, or “canned” Power Point presentations. These are
available to you at https://www.map-gwrra.org/.
You will soon be running out of time to get government “PROCLAMATIONS” arranged. Go into the
“PUBLIC” files section, download and save the two files MAP PROCLAMATION TEMPLATE and MAP
PROCLAMATION COVER LETTER on your own computer before you try to open and edit them. I encourage you to think locally. Getting on the calendars of state and provincial governors for a
“proclamation signing and photo op” can be tough, or downright impossible, especially if pandemic protocols are still in place. Focus your efforts on local township, city or county officials to sign proclamations
and local news media to try to get the word out; it will generally be easier and it is GREAT PUBLICITY
TOO!! You will still need to start contacting these officials no later than March if you want to arrange an
early May presentation ceremony, usually at a Mayor’s office, or even better at a city council or county
board meeting to stand a chance to meet local press and media.
March is also the time you should be contacting your local state/provincial Departments of Transportation. They should already have banners, yard signs and other Motorcycle Safety promotional goodies for
you to order. Here’s a caveat and a workaround: most state DOTs are forbidden to ship such materials
to an out-of-state address. If your own state/province DOT doesn’t stock such items, you might have
some luck in adjacent states. Ask your local GWRRA District Director or Motorist Awareness Coordinator
for help. I have been known to order “extra” materials and shared them with adjacent Districts and at
Wing Ding. Since most of this stuff is purchased using federal funds/grants, my own state DOT has said
they don’t care how much I order as long as (1) all materials get used and (2) I DO NOT attempt to
“resell” them.
Motorist Awareness tri-fold brochure templates are on the website if you want to “print your own” or you
may get them directly from Home Office in Phoenix or your District MAP coordinator.
HAVE FUN and please share articles and photos about your Motorist Awareness Day activity in your
District Newsletters and with your District MAP coordinator.

Gary Ballou
gwrra.ohio.map@gmail.com
James & Frieda Clayson
gwrramapdirector@gmail.com
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Lorrie M. Thomas
Director of the University

The Wait is Over!
Online Training for Instructors and Trainers is now available!
The University is pleased to announce a two-part program to prepare Instructors and Trainers to
teach Modules/Seminars online.
All things considered, I never doubted that this day would come, I just wondered when! Transitions are always a challenge, some more than others. When some of the Team for the University changed, there were adjustments to make. A general understanding of the processes used
to maintain certifications, the website, and day-to-day operations came first. The time finally
came to develop this program.
Several of you felt that your use of Zoom for Chapter or District meetings or the use at work
should be enough to qualify you to teach online. As those of us who presented online this past
year learned, nothing prepares you except having taught online. This program will share with
you what we learned, mistakes to avoid and how to meet the special challenges. There are
similarities between presenting online compared to in-person as far as paperwork is concerned,
but there are limitations such as only presenting Modules/Seminars that have been preapproved for online.
The program will consist of two Zoom calls, approximately 90 minutes each. Once you have
completed that, an experienced Instructor will be scheduled to observe your first class, more if
needed, and coach you as we did during ITCP or UT training. Observation and coaching have
always been the standard and will be maintained during this program.
The University has created a list of Instructors/Trainers who are interested. If you have not
made your interest known, please submit your name and Member number to the emails listed
below.
We will schedule the calls either on a Monday/Tuesday or a Wednesday/Thursday block. Hopefully, this will eliminate conflicts with other calls or Gatherings. Expect an email this next week
asking for your preference. Also, expect the training to begin in March.
Thank you to those who assisted in preparing this program. There was technical input, as well
as offers to help present and to observe and coach.
Continued on Page 5

Lorrie M. Thomas

Page 5

SPOTLIGHT
Have you made plans to attend Wing Ding? We got the official word that Wing Ding will indeed
happen. You and the University play an important role at Wing Ding.
There are almost 20 classes to present. There is a table by registration that needs to be (wo)
manned, too. If you haven’t presented at Wing Ding before, it is a unique experience. To engage Members from all over the country and internationally, in discussion, is amazing. The
classes are scheduled for Wednesday and Friday throughout the day. The University supplies
the projectors and paperwork. You supply your expertise.
Call or email me and let me know if you are interested and I will share which classes are available to present. First come, first to choose.

Need an idea for classes this month?
We are all chomping at the bit to mount the steeds and get riding. Bike clinics start to SPRING
up, where we inspect our bikes and prepare them for the riding season. Classes should be
scheduled, too. Whether Team Riding or Road Captain, Co-Rider or Riding in the Elements,
schedule classes that will make your passion even more enjoyable.
Several of the Rider Education type Seminars have been updated. Assure that you have the
most current edition.

…there are Districts in need of District University Coordinators. You do not
have to be an Instructor to apply but will be given the opportunity to be certified. Contact your District Director or the University for more information.
…how important it is to distribute Insight to your Teams, your DUCs and Instructors and to attend the DUC Zoom calls?
Lorrie M. Thomas
954-599-5178
universitydir@gwrra.org
lorriemthomas@aol.com

Page 6

Kevin Bramhoff
Director’s Assistant
GWRRA…A Canadian Perspective
Fellow Wingers:
Over coffee the other day we were talking about the news of the day, while social distancing
of course. The subject of "brand bashing" of specific motorcycle brands and groups came up.
Now it appears from conversations with many like-minded motorcycle enthusiasts within our
sphere of influence that this is very common. Several of us have been recipients of "brand
bashing" in one form or another; in fact let’s say it is "systemic" within most motorcycle
groups.
Brand Bashing: motorcyclists love to pick apart problems they perceive to exist in brands of
motorcycle different from the one they choose to own and ride. This obsession with brand
bashing is usually just good-natured ribbing between friends and not meant to be taken to
heart. However, in many instances that is not the case and outright rude obnoxious comments
are often directed to riders of other brands under the guise of good-natured ribbing.
Systemic: refers to something that is spread throughout, affecting a group or system, such as
a body, economy, market or society as a whole. We hear a lot about systemic discrimination
lately; and brand bashing fits into this category. Some of you may have seen recent articles
about this on the internet. I feel it is an important issue to be addressed for ourselves as well
as the good of our organization.
This systemic brand bashing has many detrimental effects and causes angst within groups of
riders. So why do we do it? What is the point? Actually, there is science behind all of this. In
an article written by Robert Sapolsky, a professor of biology, neurology, neurological sciences
and, by courtesy, neurosurgery, at Stanford University, states: “There are two kinds of people
in the world: those who divide the world into two kinds of people and those who don’t.”
In reality, there’s lots more of the former. And it can be vastly consequential when people are
divided into Us and Them, ingroup and outgroup; “the people” (i.e., our kind) and the others.
He goes on to say: "Humans universally make Us/Them dichotomies along lines of race, ethnicity, gender, language group, religion, age, socioeconomic status, and so on. And it’s not a
pretty picture."
Mr. Sapolsky continues, and this is an important one: "we detect Us/Them differences with
stunning speed."
What does all this mean with respect to our discussion? To put it simply, this form of
prejudice is hard-wired in our brains. Early in our evolutionary development it was a survival
trigger: "us vs them." Avoiding trouble and disassociating ourselves from other groups or individuals that may cause us harm is a natural, normal, emotional, automatic response to visual
and mental input. This has stuck with us and is linked to Xenophobia and Clannishness.
Continued on Page 7
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So, we are fighting basic human instinct. We have all been taught to be tolerant and respectful
of others. We should apply this to riders of motorcycle brands we may not like. If we want to be
inclusive, we cannot buy into the emotional response of us v. them. In the case of GWRRA, we
want to be inclusive and invite others to our organization so we cannot be seen as treating nonGold Wing riders as miscreants!
An organization's culture defines the proper way to behave within the organization. This culture
consists of shared beliefs and values established by leaders and then communicated and reinforced through various methods, ultimately shaping members’ perceptions, behaviors and understanding.
If we are seen to be brand bashing, our chances of recruiting new members diminish quickly.
The “friendly” ribbing about other people's choices of motorcycle brand is not a good notion.
This kind of banter underpins the "natural divide" of riders into us vs. them that is not necessary
in our lives.
We need to stop it. Why? Well if we practice brand bashing, we are also marginalizing riders
whose motorcycle choice we disagree with. It is wrong to classify riders of other brands as
"second class" citizens.
We are all under the microscope when we are riding out in public. Optics are important; what
potential members of our group and the general public see and hears is the "brush we are
tarred with."
Leadership will continue to foster the type of culture that is inclusive, non-judgmental, and comfortable for all members. Remember, perception is everything!
Until next time, Be safe – ride safe.

Kevin Bramhoff
Director’s Assistant, GWRRA Canada

